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• Marriott’s hotel 
digital marketing 
arm

• Support SEO, 
Paid Media, Hotel 
Websites and 
custom digital 
websites

• Provide services 
to over 3,500 
hotels worldwide



• Uncertainty

• Double down on 
what works

• Vendor Flexibility



• Uncertainty

• Stick with core 
principles



• Uncertainty

• Stick with core 
principles

• Experienced a 

disproportion 

SEO Growth 2H 

2020 - 2021



• Communicate 

and build 

confidence.   



• Return to work 
flexibility

• See an increase of 
Customer adoption 
for on property 
digital (mobile 
check in, QR codes, 
etc.) 


